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........................................................... Our Mission

The Mission of the Milford Prevention Council is to reduce underage drinking and substance abuse through
prevention education, the support of law enforcement and the strengthening of our community collaboration.

The Milford Prevention Council (MPC) is a coalition of school staff and administrators, parents, law enforcement, health
professionals, community members, and youth dedicated to creating an environment where Milford youth will choose to
remain alcohol and drug-free. MPC serves Milford CT, a town of about 54,000 residents, where children and youth age 17
and under make up 23% of the population.

2 MPC applied for and received grant funding from the Connecticut Department of Mental Health and Addiction Services (DMHAS) in
g 2010. In addition, in 2010, MPC was also able to secure a Drug-free Communities grant that has provided additional support
2 for the overall goals and objectives of the Coalition.
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Education & Outreach

«  Education & Outreach
Third Annual MPC 9*" Grade Underage Drinking Forums
Third Annual Senior University
«  Sticker Shock Campaigns
Alcohol EDU for High School
Speakers and programs
«  Community-wide events
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Since its formation in 2010, MPC has strived to build a sustainable coali-
tion of invested community partners. Many of MPC'S educational efforts
have been integrated into the schools’ curricula, and through training and
skill-development, community capacity has been expanded. MPC members
will continue to search for the resources needed to continue and sustain the
progress that has been made through the Best Practices Initiative funding.

Access & Enforcement

TIPS Training and Fake ID training for merchants
«  Compliance checks for retailers

Social Norms Campaign around underage drinking,
social host law and marijuana use

Drug Take Back Days

Proactive in addressing stronger regulations on areas
of concerns that impact youth
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Accomplishments

The MPC 9th Grade Underage Drinking Forum has
reached over 3000 students and their parents

Compliance checks of town merchants have been
conducted in town for the first time in 6 years

The social norms campaign has resulted in an increased
interest in the work that we do

The MPC has exceeded its goal of reducing underage
drinking by 5% in over five years.

Q00690 HO

For information, please contact:

Wendy Gibbons
(203) 783-6676
Wgibbbons@bridgesmilford.org

www.MilfordPrevention.org



